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A Word From 
Rudy LaBrada…

Rudy LaBrada, Broker/Owner

REAL ESTATE

O U R  S E R V I C E S

The LaBrada Group can help you buy 

your next home or sell your current 

home!  

PROPERTY MANAGEMENT

The LaBrada Group can manage and 

lease your rental/investment 

properties!
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Read More...

Read More...

F O L L O W  U S  O N  
A L L  O F  O U R  

S O C I A L  M E D I A  
P L A T F O R M S

Connect with us!

Welcome to our November 2018 Newsletter.  
 
The LaBrada Group wants to wish everyone a very 
happy and healthy Thanksgiving season. We are 
thankful for our family, friends, and clients.   
 
Please take a look at the rentals we currently have 
available and if you know anybody interested in 
moving to a new rental, or looking for property 
management, please send them our way. Also, 
when thinking of buying, selling, downsizing or 
moving up, remember to think of us. Until next 
month, be safe. 

THE LABRADA GROUP
Specializing in Residential Sales & Property Management in 

the San Gabriel Valley & Inland Empire

http://www.thelabradagroup.com/
https://media.wix.com/ugd/90c136_8a7fed19764a4ff99887aff7e9960be1.pdf
https://media.wix.com/ugd/90c136_de0953c0ec3a4e9ca0e41291e537e797.pdf
https://www.instagram.com/thelabradagroup/
https://plus.google.com/113770669920206728908
https://www.youtube.com/channel/UCxRSuAcV6o8MtYP5PvU3yoA/feed
https://www.facebook.com/TheLaBradaGroup/
https://www.zillow.com/profile/Rudy-LaBrada-Team/
https://www.yelp.com/biz/the-labrada-group-upland


FOR LEASE/RENT
TLG Properties
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536 N. Virginia Ave., Azusa 
Front Half of Duplex 

with Detached 2 Car Garage 
2BR/1BA - $1,575 

17409 Marygold Ave., Bloomington 
Front House 

with 2 Car Carport and Storage Shed 
2BR/1BA - $1,400 

2624 Blue Fox, Ontario 
Two Story Creekside Home 
with 2 Car Attached Garage 

3BR/2.5BA - $2,300 

14734 Bordeaux Ln., Chino Hills 
Two Story Home with Remodeled 

Kitchen and Attached 2 Car Garage 
4BR/2.5BA - $2,500 

541 Copenhagen St., Hemet 
Updated Single Story Home 
with 2 Car Attached Garage 

4BR/2BA - $1,600 

17409 1/2 Marygold Ave., Bloomington 
Back House 

with 2 Car Garage  
2BR/2BA - $1,450 

1356 Bouquet Dr. # G, Upland 
Single Story Townhome 

with 2 Car Detached Garage 
2BR/1BA - $1,700 

2013 Las Vegas Ave. #14, Pomona 
Upstairs Unit 

with 1 Car Detached Garage 
2BR/2BA - $1,400 

383 Orchid Ln. #A, Pomona 
Downstairs Unit 

with 1 Car Detached Garage  
2BR/1BA - $1,350 

11968 Glacier Ct., Yucaipa 
Two Story Chapman Heights Home 

with 2 Car Attached Garage 
4BR/2.5BA - $2,000 

Click Here
For Our
Rental

Application

http://www.thelabradagroup.com/
https://docs.wixstatic.com/ugd/90c136_2ff751b2b0c64aa1a6749b1588d62250.pdf
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Meet Our Property Management Team

Property Management Assistant 
909-981-3500 x204 
Claudia.LaBradaGroup@gmail.com 
BRE #01150167

Claudia Banh

Property Manager/ 
Leasing Agent  
909-981-3500 x202 
Pattie.LaBradaGroup@gmail.com 
BRE #01182281

Pattie Alexander

Receptionist and 
Assistant to Diana Padilla  
909-981-3500 x208 
Rosa.LaBradaGroup@gmail.com 

Rosa Amaya

We offer both 
Lease Only & Full Service 

management options!

Contact Team 
Rudy LaBrada today!

(909) 981-3500

Property Management Specialist 
909-981-3500 x206 
Diana.LaBradaGroup@gmail.com 

Diana Padilla

Assistant Property Manager 
909-981-3500 
Laura.LaBradaGroup@gmail.com 

Laura Lomas

Click Here For
Our Property
Management

Brochure

http://www.thelabradagroup.com/
https://www.yelp.com/biz/the-labrada-group-upland
https://docs.wixstatic.com/ugd/90c136_6a7afe5b13d44edca724aa89f3bf05db.pdf


$675,000
537 Golden Prados, Diamond Bar
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Click Here For
Our Real Estate

Brochure

FOR SALE
TLG Properties

Having started real estate as a 
Residential Sales Specialist, Rudy is 
well versed in all aspects of a real 
estate transaction and looks 
forward to assisting you and your 
family through this process. With 
over 23 years of experience, you 
will truly appreciate Rudy’s skills in 
negotiating, marketing and overall, 
being a well respected confidant.

Broker/Owner 
909-981-3500 x201 (Main) 
909-560-2827 (Cell) 
Rudy.LaBrada@gmail.com 
BRE #01117345

Rudy LaBrada

http://www.thelabradagroup.com/
https://docs.wixstatic.com/ugd/90c136_607cb3cbb0a64c61a432fd8633e54d02.pdf


It’s Up to Multifamily to Listen to What Gen Z is Saying 
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With the arrival of a new generation of renters, marketing strategies typically change in multifamily housing and
other businesses. Millennials have made more impact in the apartment industry by transforming leasing and
amenity preferences than any other generation. And Gen Z, the next wave coming into focus, isn’t just following
suit. 
 
One thing both are doing, however, is sending a stern message to Corporate America about what they expect in
the future. It may be a sobering moment for many companies who think they can go about business as usual. 
 
Millennials and Gen Z are both about positive impact in the broader world and attuned to how businesses behave
ethically. No secret there. But in Deloitte’s latest Millennial Survey released in May, both are showing less loyalty
and confidence in business. 
 
 Younger generations skeptical of business motivations 

The seventh annual survey, which asked nearly 10,500
millennials in 36 countries and 1,850 Gen Z-ers in six
countries about their views on business, revealed the
younger demographics are more skeptical of
companies’ motivations and whether they are committed
to the greater good. 
 
Less than half of millennials now feel businesses
behave ethically compared to 65 percent a year ago and
fewer believe business leaders are committed to helping
improve society (47 percent vs 62 percent). 
 
“As highlighted over the past six years, millennials—and
now Gen Z—are acutely attuned to business’ wider role
in society, and overwhelmingly feel that business
success should be measured beyond financial
performance,” the survey said. “They believe business’
priorities should be job creation, innovation, enhancing
employees’ lives and careers, and making a positive
impact on society and the environment.” 
 
While they recognize that profits are necessary,
millennials and Gen Z believe businesses should focus
more on other things than the bottom line. Unlike
previous generations of workers just glad to have a job,
today’s younger workers are choosier and need positive
reasons to be loyal to their employers, according to the
survey. 
 
But, while they want businesses to help them with
career development and prepare for Industry 4.0
changes, neither envision hanging around too long. The
survey notes that 61 percent of Gen Z expects to leave
a job within two years, compared to 43 percent of
Millennials. Only 12 percent of Gen Z feels like staying
beyond five years, compared to 28 percent of
Millennials. 
 
For Gen Z, financial rewards/benefits and a positive
workplace culture trump all other reasons to work. Also,
each generation is a proponent of the Gig Economy, the
segment that takes on short-term contract or freelance
work in addition to full-time employment. Of millennials
who are in senior management, 70 percent favor taking
on such work as an alternative to working full time. 
 
Deloitte says that “attracting millennial and Gen Z
respondents begins with financial rewards and
workplace culture; it is enhanced when businesses and
their senior management are diverse, and when the
workplace offers higher degrees of flexibility. Those less
than satisfied with their pay and work flexibility are
increasingly attracted to the gig economy.” 
 
Companies that are able to balance social concerns
with profitability and be more generous to employees
and the community will attract and retain the cream of
the crop. 
 
Millennials, Gen Z paying attention to multifamily social
practices 
Certainly, that speaks volumes for the future of leasing
apartments, especially now that Gen Z has arrived and
is signing leases for the first time. 
 
 

http://www.thelabradagroup.com/
https://www.propertymanagementinsider.com/multifamily-listen-gen-z-saying
https://www.propertymanagementinsider.com/multifamily-listen-gen-z-saying


WE ARE EXPANDING!
Looking for a place t o lease?

The LaBrada Group is now proudly 
expanding to Riverside County! We 
will now be managing properties in 
the cities of Hemet, Moreno Valley, 
Perris, and San Jacinto! In addition, we 
are also looking to take on more 
properties in neighboring cities as 
well. If you are in need of a 
professional and experienced 
property management team to help 
you get the most out of your 
investment property, give us a call 
today at 909-981-3500.

“Really, this generation is paying attention to everything socially that we are doing,” said Edr Vice President Kim
Grisvard as a recent student housing conference. “It’s about giving back or contributing, the whole fitness,
wellness thing and also about being eco-friendly.” 
 
Citing a number of surveys and industry data, Grisvard offered multifamily and student housing an introduction to
the generation. 
 
Naturally, digital presence is a big factor with Gen Z, as many rely on connectivity and spend a chunk of their day
on social media. 
 
“Forty percent prefer to have high-speed internet over a working bathroom,” Grisvard said with a laugh. 
 
The generation is heavy into volunteering for worthy causes and giving to charities, and strongly motivated by
winning something. Donating money to earn some swag, she said, is cool. 
 
Gen Z is all about being social and apartments that provide physical and cyber gathering spots will make an
impact for leisure or worthwhile causes. 
 
“They want to come together as a community,” she said. “This is the Etsy Generation.” 
 
Apartments can make an impact on corporate social responsibility 
Jen Piccotti, chief operator officer of ManagInc, says apartments can have an impact on overall corporate social
responsibility by making sure employees and residents know what they care about and talking about it. 
 
She noted that multifamily rose to the occasion when natural disasters impacted Texas, California and Oregon in
the past couple of years yet didn’t really say much about it. 
 
“We’ve had hurricanes, flooding, and in Northern California and Oregon we had horrible wildfires, and who came
in to help?” she said. “A lot of people, and big part was our industry. We volunteered, brought supplies, yet we
don’t talk about it that much. We should. People want to know. They want to see if you’re a match.” 
 
She added that 84.2 percent of multifamily companies surveyed by ManagInc recently had company-organized
community service events. Just the sort of thing that Gen Z relishes. 
 
Tools like portals can be an invitation for younger renters 
In addition to instilling strong corporate social responsibility, utilizing multifamily tools like community portals can
help property managers attract younger renters to their properties. 
 
In recent years, online resident portals have transformed where residents interact with each other and apartment
staff. They build a sense of community by providing a place to socialize and connect with their neighbors, says
Jennifer Torigoe, Industry Principal Consumer Solutions at RealPage. 
 
“Gen Z renters expect to have the ability to connect with their community and their neighbors, and they expect
that experience to be mobile and user-friendly,” she said. “Providing a feature-rich, immersive, mobile experience
is a must for this generation.” 
 
Things are changing with resident expectations, notes Grisvard. That happens when one generation moves on
and another arrives. Make no bones about it, she says, Gen Z is here. 
 
And now it’s up to multifamily companies and others listen to what the generation is saying. If not, they may be
missing out.

- Article Courtesy of Property Management Insider

https://www.propertymanagementinsider.com/multifamily-listen-gen-z-saying
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G r a h a m  C r a c k e r  C h o c o l a t e  C h i p  C o o k i e s

The Lighter Side of The LaBrada Group

We appreciate your business! - The LaBrada Group

1/2 cup butter, room
temp 
1 cup brown sugar 
2 tsp vanilla 
1 egg 
1 1/2 cups graham
cracker crumbs 
3/4 cup all purpose
flour 
1/2 tsp baking soda 
1/4 tsp salt 
1 cup chocolate chips 

Preheat oven to 350°F. Spray a cookie sheet with cooking
spray. In the bowl of a stand mixer, cream together the
butter and sugar until creamy. Beat in the vanilla and egg
until well combined. In a medium bowl, combine the
graham cracker crumbs, flour, baking soda, and salt.
Gradually add to the butter mixture until just combined.
Stir in the chocolate chips. Scoop dough onto cookie
sheet and bake for 7 minutes. Cookies will look slightly
underdone, but will firm up as they cool. Enjoy!

We are

for you,  our c l ients!

Happy Thanksgiving 

from The 

LaBrada Group! 

Laura Lomas joined The LaBrada Group in 2018, she brings with
her years of property management experience, in particular
commercial property management.  She currently is the assistant
to our Property Manager and our Maintenance Director, working
closely with our tenants and vendors to ensure the delivery of
uncompromised service.  
 
Laura, with her infectious personality, would describe herself as
warm and bubbly with a great sense of humor.  In her spare time
she enjoys spending time with family & friends, cooking, enjoying
the arts of painting and drawing and the adventures of travel.  She
lives in Fontana with husband Augustin, son Justin and pet Bambi! 
 
Laura says about joining The LaBrada Group, “This has given me
the opportunity to expand my knowledge and career with a small
growing company.  I am excited for the future!”

Laura Lomas 
Assistant 

Property Manager

http://www.thelabradagroup.com/

